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Generation Why! Take notice – they’re devoted, educated, and focused to succeed.
Rather than stand in the way of the coming wave of millennials and the changes that are coming, many of which are led by
incredible advances in technology, we should be looking forward and embracing the many positives to come.

The financial goal that is the highest priority among millennials

Top 3 most valued personal traits for millennials
62%

Loyalty

52%

Responsibility

40%
32%

Authenticity
Equality

20%

Generosity
Other

2%

Top 3 most concerning personal matters for millennials
Job insecurity/opportunities

62%
62%

Current financial situation

48%

Living situation (Home)
Level of financial knowledge

34%

Caregiving for a parent
Other

The survey respondents also felt that
the most important characteristics
required for them to achieve success
today are confidence (25%), resiliency
(19%), proactivity (17%), the ability to
innovate (14%) and flexibility (11%).
These values are universal and are
relevant from generation to
generation.

63%

Personal relationships

14%
1%

Saving for longer term
priorities, such as retirement
or specific larger purchases
were cited by only a few
millennials as a current
priority.

17%

Purchasing or upgrading your own home

16%

Upgrading your education

14%

Accumulating sufficient funds for retirement
Putting aside savings for an “emergency fund”
Saving for a major purchase within 2 years

11%
10%
9%

How millennials feel about their own retirement?

41%
24

%

19

%

7

%

Too far off and I have more immediate priorities
I worry about my ability to afford retirement
Better to pay off my debts first
Trade-off: Buy a home or save for retirement

6% Employer/government pension plans will provide enough income
1% An inheritance will fund my retirement

39%

Specific purchase – in a savings account

Three simple tips for millennials:

20%

Specific purchase – in a TFSA

13%

• Determine most appropriate account; and then
save, save, and save more
• Insure yourself
• Improve your financial literacy

20%

New or upgraded home – in a savings account
New or upgraded home – in a TFSA

13%

New or upgraded home – in an RRSP account

12%

Not currently saving

Finding meaningful/better paying work

2% Too risky to invest in a long-term goal

The reason and method for saving by millennials

Specific purchase – in an RRSP account

23%

Paying down debt you have accumulated

81%

Honesty

28%

For more insights and information, visit bmo.com/wealth/reports/millennials
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